The study on the competence of Chinese news-periodicals in the new stage by 刘琼
 学校编码：10384                                 分类号      密级          




  硕  士  学  位  论  文 
                                           
新时期中国新闻类期刊竞争力研究 
The study on the competence of Chinese news-periodicals 
in the new stage 
作者  刘 琼  
指导教师姓名： 许清茂  教授 
专  业 名 称： 新闻学 
论文提交日期：2006 年 4 月 
论文答辩时间：2006 年 5 月 
学位授予日期：2006 年 6 月    
  
答辩委员会主席：   赵振祥        
评    阅   人：庄鸿明、朱家麟           
 
























                     声明人（签名）： 

























  1、保密（  ），在   年解密后适用本授权书。 




作者签名：      日期：  年 月 日 


























内 容 摘 要 
 I
 




















































It has been widely recognized that news-periodicals are the most potential 
undertakings in China .Although it is on a probing stage because of variety kinds 
of causes at present. Comparing with other periodicals, news periodicals have no 
advantage.  
At the same time, international media groups are staring at Chinese 
periodicals market and desiring to share a piece of cake after china’s entry into 
World Trade Organization. Only by continuously improving the competitive 
capacities of our news-periodicals can we spread our voice in the periodicals 
market at home and abroad. 
To all news-periodicals, how to improve their influences in the news media, in 
the market share of the periodical trade, and how to create a great band 
characters and the competitive capacity in the international periodicals market; To 
a news-periodical, how to improve its influence and to catch the objective 
audience, those are the aim and key point of this study. 
 The study, as a result, focuses on the living conditions of Chinese news- 
periodicals in the periodicals market at home and abroad firstly. It introduces the 
history and present situation of Chinese news-periodicals and the corresponding 
foreign news-periodicals, aiming at bridging the gap between them. In addition, 
the study give an opinion that the element of the competitive capacity in 
news-periodicals, including the competitive capacities of content, management, 
intangible assets, in order to find the way of improving the core competitive 
capacity of Chinese news-periodicals in new stage. 
By interviewing, the study also provides both difficulties and advantages of 
the news-periodicals practices, and analyses some news-periodicals in mainland, 
Hong Kong, Taiwan, and foreign famous ones, emphasizing the characteristics of 
the domestic news-periodicals respectively and discuss the prospecting for the 
development of news-periodicals. 
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